baustoff Laustoff
PARTNER
ONLINED

PARTNER

) N—/
Z

a v — Y
// . iy B <N







RYTHING AT ONE VIEW

As one of the leading magazines for the building trade,
baustoffPARTNER provides independent, to-the-point
information on trends, innovations and developments

in the construction industry and the building materials
trade, on a monthly basis.

We also report compactly and competently on all rele-
vant trade fairs in the building materials industry and on
structural or personnel changes within companies and
associations.A monthly »Top Topic« as well as company
portraits round off our reporting.

With our special issues, we highlight particular aspects i
of the industry and place the editorial focus on relevant
topics. baustoffPARTNER is published eleven times a
year in Germany and other German-speaking countries,
including one double issue (December/January) at the

turn of the year.

Memberships IVW - Volume/Year
Informationsgemeinschaft Mode of publishing
zur Feststellung der
Verbreitung von
Werbetragern e.V.

Organ -

Management Andreas Kanat Publishing house

Markus Holl
Joachim Plath

Postal address

Publishing- and

project management Tobias Haslach

Editorial department Frauke Fink
Peter Lang Telephone
. ' Christine Seif Web
Advertisements scheduling Markus Maier
Elmar Romanesen E-Mail

24th volume, 2024

monthly

(I'l issues incl.

one double issue 12/1)
SBM Verlag GmbH
Hermann-von-Barth-Str. 2
87435 Kempten
Germany

+49 (0) 831 /522 04-0
www.baustoff-partner.de

baustoffpartner@sbm-verlag.de




RYTHING AT ONE VIEW

Subscription price 4.Tools &
annual subscription Safety at work 13 pages = 12,99%
Domestic: 55,00 € (dispatch and VAT included) 5. Building shell
Abroad: 82,50 € (dispatch included) construction 90 pages = 1031%
Retail Price: 5,00 € (order at: 6.Bath & Interior design 55 pages = 627%
www.baustoff-partner.de/ 7.Facade 67 pages = 7,67%
magazin/abo) 8. Roof 75 pages = 8,67%
ISSN: 1439-5606 9. Outdoor Facilities 66 pages = 761%
10. Information
Extend analysis 2022/23 = || issues technology 4 pages = 046%
Magazine format DIN A4,210mm wide, 297 mm high I 1. Special publication
Total extend 124 pages = 100,00% branchNews I8 pages = 2,07%
Editorial part 871 pages = 77,52% [2. Names and news I8 pages = 2,04%
Advertisment part 253 pages = 22,48% 3. Latest news 23 pages = 2,62%
| 4. Miscellaneous* 66 pages = 7,52%
Content analysis of the editorial part
2022/23 871 pages = 100,00% *) Miscellaneous contain: Editorial, Table of contens, imprint, list of
|. Flooring & Structure 2] pages = 13,95% editorial offices, preview, self-advertising
2.Doors & Gates 8| pages = 9,30%
3.Windows 74 pages = 8,52%

branchenNews Names and news

Latest news

Information technology

Bath & Interior design
Advertisment part
\q Miscellaneous \

Outdoor Facilities \

Facade

Windows

_
Py
Roof 5

Doors & Gates

Building shell construction

Total extend Tools & Safety at work

Editorial part Editorial part

Flooring & Structure




RYTHING AT ONE VIEW

Circulation control & IVW connected

Editions analysis Free copies 12449
Copies per issue quarterly average Residual, archive and sample copies 176
(Status 2rd quarter 2022 based on the AMF scheme)

Print run 12667  Geographical circulation analysis

Actually circulated issue 12491  Economic area Share of the actually

thereof abroad 18 circulated issue

Issue sold 412 % copies

thereof abroad —  Domestic 99,8 12473

thereof member pieces —  Abroad 0,2 18

- copies subscribed 42 Actually circulated issue 100,0 12491

- other sales -

- single sale -

Breakdown of the actually circulated
issue according to Nielsen areas

monthly readers of the
baustoffPARTNER online edition

Actual domestic circulation 12473
abroad 18

Nielsen area | Nielsen area IV

Bavaria

3054

Schleswig-Holstein, Hamburg,
Bremen, Lower Saxony

1751

Nielsen area Il Nielsen areaV

North Rhine-Westphalia
2397

Berlin

284

Nielsen area VI

Nielsen area llla

Mecklenburg-Western
Pomerania, Brandenburg,

Saarland Saxony-Anhalt
1718 3

Click here
for more

Baden-Wuerttemberg infos! Thuringia, Saxony

2724 223

Hessen, Rhineland-Palatinate

Nielsen area llIb Nielsen area VIl



https://issuu.com/sbm_verlag/docs/bstp_2024_circulation_and_distribution_analysis?fr=xKAE9_zU1NQ

RYTHING AT ONE VIEW

Industries/ Economic sectors/Specialisations/Professional sectors

Portion of
Recipient group description according to the ind actually
trial classification of economic activities published dlsn'lb_UtEd
by the German Statistical Office copies

Department/
groupl/class

46/47  Wholesale, Retail

Y

actually circulated issue (annual
average)

100 %
9837 copies

16/20/22/23  Building material industry,
25/26/28 manufactures

41/43 Building trade, processors '

Recipient groups (changing monthly)

Statistical number of readers per

company: 2,66 Click here
(reader analysis 2023)

for more

Building material Wholesale, Retail Building trade, i o infos!
industry, Farbicators The circle of recipients of the

manufactures baustoff PARTNER is made

up of just under 60000 readers from the building

materials industry, the specialized trade as well as the

L. building trade. The readership is made up of company
executives.

66,6 % 26,3% 7,1%

Source: The evaluation is based on the in-house list of recipients and regular
checks by the publishing house. The size of the business unit, education,
age/gender and the size of the municipality have not been considered in the evaluation.



https://issuu.com/sbm_verlag/docs/bstp_2024_receiver_structure_analysis?fr=xKAE9_zU1NQ

NT

Special Forms of Advertising

_—_&
Altagstauglich i
fessoulcel

nschonen

ot

Supplements
Loosely inserted
Price per thousand up to 25¢g 240,- €
All other 5g per tsd. 20— €
Partial insertion possible from 4500 copies onwards
with 10% price surcharge
Format Maximum 200 mm wide x 290 mm high

\ /

Binder up tol70 g/m?
| sheet (2-sided) 3100-€
SPtebny 2 sheet (4-sided) 4900,- €

Sockelabdichtung

Bound inserts are discounted. Multi-sheet bound inserts must be
delivered folded accordingly, but untrimmed.

\ /

Click here

for more
infos!



https://issuu.com/sbm_verlag/docs/bstp_2024_special_forms_of_advertising?fr=xKAE9_zU1NQ

branchen

ONLIME
range extension

+ special newsletter

' _' i I + Publication on
SPEZIALISTEN 08/24 -

As the construction industry’s reference booklet for products -

and services, baustoffPARTNER-branchenSPEZIALIST has

proven itself over decades - now the popular format is taki'n_g_._',' .
a new approach! In the future, the branchenSPEZIALIST will

+ Facebook post

Allincluded!

appear in a completely new design: High-quality-layouts,ah'd-.'-__ B

impressive panorama double-page spreads with generously

placed images present your products, offers and |deas in the i35

best possible light.

Advertorial + Adver tl:.¢=m¢=nl
2 pages

The ideal combination: With the comblnatlo' €
1.5-page advertorial plus %-page ad motiv

(210 x 146 mm + 3 mm bleed), you combine y ur textual content WIth |
the best possible placed ad - more V|S|b|l|ty is not possible. The 2 .~ *

pages can be designed |hd|v1dually accordlng to your W|shes

Advertorial -

R L ; nbs =
I page ’ Niﬁcvuasouuﬂzroum,

6, !
nen neye Moglichkeiter,

The classic: With a 1-page advertorial,
you:convey all important content via
a tried-and-tested format that can
‘be placed prominently and designed
according to your own ideas.

Acl\ml l|:.¢=me=nl.3 :
1 page

Size: 210 X 297 mm. |
+3mmbleed -



PARTNER
Advertisement A
2 pages
Size: 420 x 297 mm + 3 mm bleed

Advertorial
2 pages
A double-page advertorial - that's marketing
presence with a sledgehammer! The generous 2-pag
format can be used to create powerful layouts thaf
encourage readers to read on and give your products
and services the biggest ;tagé_ possilble

We take care of
the complete design!




NT

Advertisement Formats

special
format

1/8 horizontal 1/8 vertical 1/8 vertical

©:42,5 x 130mm

1

t:90 x 65mm b:210 x 48 mm

1/3 horizontal 1/3 vertical
t: 60 x 265mm t: 185 x 90mm
b:72 x 297 mm b:210 x 106 mm

3/4 horizontal 3/4 vertical
t:137,5 x 265 mm t: 185 x 200mm
b: 150 x 297 mm b:210 x 216 mm

1/2 horizontal

Sizes width x height

b: in the bleed
(*+ 3mm bleed)

t: type area

I

i

1/4 horizontal 1/4 horizontal 1/4 vertical
t:42,5 x 265mm 90 x 130mm t: 185 x 65mm
b: 55 x 297 mm b: 102,5 x 146 mm b:210 x 81 mm

spe
J

t:90 x 265 mm
b: 102,5 x 297 mm

t: 185 x 265 mm
b:210 x 297 mm

1/2 vertical 2/3 horizontal 2/3 vertical
t: 185 x 130mm t:137,5 x 235mm t 185 x 175mm
b:210 x 146 mm b: 150 x 251 mm b:210 x 191 mm
Click here
for more
infos!
2/1 page

t: 198 x 265 mm per page
b:210 x 297 mm per page

Bleed in the middle 3 mm, with motive extending
past the trimm line by 5 mm per page


https://issuu.com/sbm_verlag/docs/bstp_2024_print_documents?fr=xKAE9_zU1NQ

NT

Advertising Rates

Advertisements in type area

Dimensions in mm

bleed-off sizes
Dimensions in mm

1/8 page

Special format

1/4 page

1/3 page

1/2 page

2/3 page

3/4 page

I/1 page

2/| page

Discounts

42,5 x |30 horizontal
90 x 65 vertical

42,5 x 265 horizontal
90 x |30 horizontal
185 x 65 vertical

60 x 265 horizontal
185 x 90 vertical

90 x 265 horizontal
185 x 130 vertical

137,5 x 235 horizontal
185 x 175 vertical

137,5 x 265 horizontal
185 x 200 horizontal

185 x 265

2 x 185 x 265

In case of purchase within one insertion year
(start with the appearance of the first advertisement):

Time scale:

forms of advertising
6 forms of advertising 10%
9 forms of advertising 15%
Il forms of advertising 20 %

Quantity scale: 3

5% 2 pages

4 pages
6 pages
8 pages

5%
10%
15%
20%

210 x 48 vertical

55 x 297 horizontal
102,5 x 146 horizontal
210 x 81 vertical

72 x 297 horizontal
210 x 106 vertical

102,5 x 297 horizontal
210 x 146 vertical

150 x 251 horizontal
210 x 191 vertical

150 x 297 horizontal
210 x 216 horizontal

210 x 297

2x210x297

Type area
4c
500,- €

700- €
1020,- € 1120, €
1390 € 1530-€
2040- € 2250~ €
2720~ € 2990~ €
3060,- € 3370-€
3720~ € 4090, €
7440~ € 8170~ €

All prices in € plus applicable statutory VAT rate.
Prices b/w and 3c on request

Payment conditions
100 % net after receipt of invoice without deduction.
With payment via bank collection or in advance 2 % discount.

VAT no.
Bank details
IBAN
SWIFT (BIC)
Tax number

DE 198152137
HypoVereinsbank Kempten
DEI4733200736690417187
HYVEDEMMA428
127/137/20036
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02 February

()3 March

04 April

05 May

06 June

TOPIC PLLAN

07 July

SPECIAL
ISSUE

ALL TOPICS
* Top Topic: Roof

* Main Edition:
Dach +Holz

* Follow-up report:
Domotex

* Window

* Door & gate

* Interior design

* Floor

* Tools & equipment,
fastening technology

* Outdoor facilites

¢ Facade

* Shell construction

* Safety at work

DATIZ

ED
AD 07.02.
PD 24.02.

FAIR ISSUIZ

Domotex 11.01.—14.01.
R+T 19.02.-23.02.
Digital bau ~ 20.02.-22.02.

31.01.

Interior Edition

* Top Topic: Window

* Main Edition:
Fensterbau
Frontale

* Follow-up report:
R+T

* Special Topic:
Shading/
Sun protection

* Interior design

* Door & gate

* Floor

* Tools & equipment,
fastening technology

ED
AD 28.02.
PD 16.03.

Dach +Holz 05.03.-08.03.

Fensterbau
Frontale 19.03.-22.03.
SHK 19.03.-22.03.

20.02.

Outdoor Edition
* Top Topic:
Shell construction

* Follow-up report:
Dach+Holz

* Special Topic:
Formwork,
scaffolding,

* Outdoor facilites
* Facade
* Roof

* Tools & equipment,
fastening technology

20.03.

ED
AD 27.03.
PD 13.04.

FAF 23.04. -26.04.

Interior Edition

* Top Topic:
Floor

* Follow-up report:
Fensterbau
Frontale

* Special Topic:
Bathroom

* Window

* Door & gate

* Interior design

* Tools & equipment,
fastening technology

ED
AD 24.04.
PD 11.05.

17.04.

Outdoor Edition

* Top Topic: Roof
* Special Topic:
Insulation materials

* Outdoor facilites
* Facade
* Shell construction

* Tools & equipment,
fastening technology

ED
AD 21.05.
PD 08.06.

Eisenwarenmesse
03.06.—06.06.

14.05.

Interior Edition

* Top Topic:
Window

* Special Topic:
Interior design

* Door & gate

* Floor

* Tools & equipment,
fastening technology

ED 12.06.
AD 19.06.
PD 06.07.

ED = Editorial deadline AD = Advertising deadline

PD = Publication Date



NT

L] o o L D b
08 August O september - 1O october | 11 November | 12/0 ] a‘:‘c:::,yer
SPECIAL Outdoor Edition : Interior Edition : SPECIAL SPECIAL
ISSUIE * Top Topic: * Top Topic: ISSUIE ISSUIE
ALL TOPICS Olnzetoer (palis RESLEAD ALL TOPICS ALL TOPICS
O eI 23 osfedhl Wl * Main Edition: * Main Edition:

* Top Topic: GalaBau IT in construction BAU BAU

Tools & equipment, * Special Topic: * Window «Window «Window

fastening technology Facade/Colour <l

ooh * Door & gate * Door & gate

* Special Topic:
Safety at work

* Window

* Door & gate

* Interior design

* Floor

* Outdoor facilites

* Roof

* Facade

* Shell construction

* Tools & equipment,
fastening technology

Specialpublication
Branchenspezialisten

PR T T ISPEZIALISTEN

DATIZ

ED
AD 17.07.
PD

FAIR ISSUIE

10.07.

03.08.

Nordbau

* Roof
* Shell construction

* Tools & equipment,
fastening technology

ED
AD 20.08.
PD

GalaBau 11.09.-14.09.

13.08.

07.09.

04.09.-08.09.

* Interior design

* Tools & equipment,
fastening technology

ED
AD 18.09.
PD

11.09.

05.10.

* Interior design

* Floor

* Tools & equipment,
fastening technology

* Outdoor facilites
* Roof

* Facade

* Shell construction
« Safety at work

¢ IT in construction

increased
circulation

ED
AD 23.10.
PD 09.11.

Arbeitsschutz aktuell

05.11. - 07.11.

16.10.

PD

* Interior design

* Floor

* Tools & equipment, faste-
ning technology

* Outdoor facilites
* Roof

* Facade

* Shell construction
* Safety at work

* IT in construction

increased

circulation

ED 27.11.
AD 04.12.
21.12.

Bau 13-17.01.25




NT/OMLINIE

Possible Combinations of Our Construction Media

TARGET GROUPS

Print combinations

complete edition:

25650

aauEel | bau

ONLINEDY ONLINEW

Coverage portal visits:
55188

Coverage Newsletter:

35792

Coverage Social Media
(Facebook, Twitter, Instagram):

77010

complete edition:

18000

ONLINEY» ELULU
Coverage portal visits:
30172

Coverage Newsletter:

26913

Coverage Social Media
(Facebook, Twitter, Instagram):

11555

complete edition:

34650

baustoff
@mmnﬁn+—bc“'+

ONLINEY ONLINED

Coverage portal visits:

63287

Coverage Newsletter:

47751

Coverage Social Media
(Facebook, Twitter, Instagram):

81743

Potential coverage

193 640

Potential coverage

86 640

Potential coverage

227431

baustoffPARTNER:
Complete building trade,
fabricators, building materials
trade, building materials industry,
manufacturers

bauMAGAZIN:

Building construction and civil
enigneering, road construction,
demolition and recycling, extrac-
tion and processing, gardening and
landscaping, scaffolding, special civil
engineering and tunnel construc-
tion, ready-mix concrete, concrete
block factories, system building
factory, construction machinery,
manufacturers and trade

bauSICHERHEIT:
Professional builders and
fabricators, building construction,
civil engineering, scaffolding, road
construction, gardening and
landscaping, safety inspectors,
specialists for safety at work, trade
(wholesale, retail and technical
trade), organisations, trade asso-
ciations, educational institutions




- NT/ONLINE
Newsletter

baustoffPARTNER

Editorial
article Approx. 14960
o & subscribers
g g Print run: 9000
==
E_E = Advertisement
We make
ou visible.
4 YOUR
* Cross-media KEY TARGET GROUP
¢ Measurable Social Media
~E Approx. 4820
— subscribers

in|

Approx. 865

subscribers Website &

......

Approx. | 145
subscribers LW F

2 Approx. 22075
visitors/month

¥
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Short characteristic

baustoffPARTNER online is the new

digital platform of the baustoffPARTNER,
which informs about trends, novelties and
developments in the construction industry,
every month.

Innovative and highly professional —

that is the claim the online portal
baustoffPARTNER online has. In order to
live up to that claim, we always fulfil our
readers wish to be up to date in the digital
age by keeping them fully informed on a
daily basis as well as taking their suggestions
into account. In addition to the monthly
print-edition, baustofPARTNER online offers
various complementary forms of online
advertising. Thus, baustoffPARTNER online
maximizes and multiplies the effectiveness of

online advertising by integrating a company’s
already existing marketing campaign into the
marketing-mix.

The content of baustoffPARTNER online
focuses on the presentation of innovative
trends, new products and developments in
the construction industry and the building
materials trade. Current news and trade fair
reports round off the variety of topics.

WISSEN, WAS ZAHLT

Audited circulation
Precise basis for the advertising market

Web-address

baustoff-partner.de

Publisher
SBM Online GmbH

Hermann-von-Barth-Str. 2
87435 Kempten




LINIE

Distribution/Data and facts

Competence Target groups
Detailed reporting, being up-to-date and rapid presenta- « Roof construction
tion of information — that are the main characteristics of
baustoff-partner.de:

* Facade construction

*  Window construction
e Latest news about

the construction trade and the construction * Gardening and landscaping

industry ¢ Industrial & commercial construction
+ Object and user reports ¢ Drywall construction
* Extensive listing of manufacturers * Interior fittings

*  Picture galleries, reports, interviews from ¢ Door construction

fairs and events ¢ Building trade

* Newsletter (just under 15000 subscribers), * Architects and planners

published twice a month Delivery date

* Facebook and Instagram —

‘ ) Please send your files at the latest five days before the
direct contact with users and fans

start of the campaign.

File formats banners: jpg, gif, png Delivery address
Mauro Di Renzo
mdr@sbm-verlag.de

Our range/Month

eccccccoccflofocccccccccccccccccccccccccccccccccccc e

Portal Visits: 22073
Newsletter: 14954

Social Media (Facebook,
Access Instagram, LinkedIn): 6 822

eccccccccccccccse eecccccccccccce eccccocccfloflecec o

22073 Visits Total: 43849

25.09.2023

23601 Page Impressions

Monthly average July — September 2023, .
source: VW J




LINIE

Homepage Banner

HOMEPAGE

(D Advertorial
Placement: Top-News
Price/week: je 380,— €

@ Exklusive-Superbanner

Size: 940 x 200 px
Placement: Directly under the top news
Price/month: 1500,— €

@ Video-Box

Placement: corporate video, product
video etc. (within up-to-date messages)

r

baustoff
[PARTNER]

ONLINEYV —— — —— ——

Price/month: 600,— € [ ]
(@)
MOBILE VERSION \__ .
r N
— e
baustoff =
ONLINEV

@ Additional

visibility in the
mobile version

Superbanner
Size: 940 x 200 px @

Placement: On the start [:

page (rolling)

@ Superbanner

Size: 940 x 200 px
Placement: On the start

page (rolling)

Price/month: 990,— €

@ Skyscraper

Size: 160 x 600 px
Placement: right sidebar
on home page,
topics &
newsline

Price/month: 750,— €

@ Half-Skyscraper

Size: 160 x 300 px
Placement right sidebar
on home page,
topics &
newsline

Price/month: 500,- €

@ Rectangle

Placement: On the start
page (rolling)

Size: 288 x 400 px
Price/month: je 490,— €



LINIE

Newsline

(D Wide-Content-Ad
Wide-Content Ad

Size: 940 x 300 px
Placement: after click of each
message/news

within the text,

rotates with four

companies
Price/month: 990,— €

(D Additional

visibility in the

mobile version

Wide-Content Ad

Size: 940 x 300 px
Placement: When calling each

message / news
within the text

MOBILE VERSION

NEWSLINE

r

baustoff

ONLINEY —

I

7~

baustoff

ONLINEV

L]

All prices in € (Euro) plus valid VAT,




LINIE

Newsletter

Publication dates

baustoff baus(oll-PARlNER,gE" : :
) ) o « 08.January (ooMotex) .+ 07. August Tools & equipment
. 24 January .+ 21. August Safety at work
: 2 : 9
* |4.February ®sT) - 09. September  Outdoor facilites
+ 28.February (Dach&Holz)  + (GalaBau)
. . (Nordbau)
. . 25.September
: . : 10
- 13.March Window |
* 27.March + 09.October Door
. . 23.October
; 4 :
o 17.April Shell construction - 1
: « 13.November (BAU)
@ . 5 . 27.November (BAV)
. J . :
« 0l.May .
. . 15.May Floor * 12
. 29.May . |1.December (BAV)
. J . . 22.December (BAU)
. 6 ¢ 27.December (BAU)
(D Advertising/Advertorial . .
« 12.)June Roof
Size: 600 x 350 px * 26.June : |
Price/newsletter: 790, € . * 02.January 2025 (BAU)
. ¢ 03.January 2025 (BAU)
. 7 + 07.January 2025 (BAU)
© 10, July Window =+ 08.January 2025 (BAU)
© 24.July . 09.January 2025 (BAU)
. . 10.January 2025 (BAU)




LINIE

NEWSLETTER with the highest reach

for the building trade!

Special Newsletter

Topic specific special newsletter

©0000000000000000000000000000000000000000000

GRUPPENHOTELS

Laut n Studien ist der Hoteleinkauf in Unternehmen

ein Koste: und Zeitfresser fiir die Mitarbeiter.*

Servicebroker unterstiitzt Sie dabei, Kosten zu senken und Zeit 2u
:
:
:
:
:
:
:
:
:

\, J \, Y
*
:
:
:
:
:
:
:
:
\ : /

.
:
:
:
:
:

Offers the possibility of corresponding
selections (e.g. topic-specific, or also manu-

i facturers, dealers, rental companies, up to
Special newsletter ] ) p , up

®ccccccccccccccoodicocccccccocbocccccce o

ceececcscescscesescsceccscscoscscescscscnscscs s a maximum of 2500 e-mail addresses are
Dispatch to the entire included.
baustoffPARTNER-online.de Newsletter- Price: 1 500,— €
database (DSGVO-compliant).

Price: 3890 € Any other key target group 250 - €



https://www.baustoff-partner.de/newsletter-anmeldung-aktuell-informiert/

LINIE

Partner-packages
rPCI e 0) s ) Partner-Paket
Fiir Bau-Profis
KONTAKT INFORMATION We PUbliSh your PrOflle on
o1 @ baustoffPARTNER online with

all the information which is im-
portant to you (e.g. contact details, locations, portfo-

+49(821)5901.0
(6215901372
ofatipast.cor

Fa
E:Mallp

006 lio, videos, pictures, product leaflets, data sheets...)*.
@ 5 All articles and messages about your company, your

PRESSEMITTEILUNGEN & NEWS . . . . .

PR association or your seminar offers, which will be pu-

blished in the baustoffPARTNER will be archived and
are avaiable to readers at any time. Our information
flatrate* for you.Your profile on baustoffPARTNER
online is also linked to your website.

WaTERENNS (D)

DOWNLOADS

Duration period: one year from the booking date.
All prices are net/net, plus possible commission for
agencies.

« P
* uge

> Product Post as a targeted marketing tool:
Post your products independently on the
homepage + landing page and inform your
potential customer groups. (Max. 2 posts per

day)

\. ,

@ Portfolio @ Product/Company Videos and Images
@ Contact details @ Product/Service Portfolio

@ Ar'Chlve Of Your PreSS I"eleases * corresponding to our editorial guidelines.




LINIE

Sponsored Content

Sponsored Content

©000000000000000000000000000000000000000000000000000000000000

We publish your advertisement/news/artic-

Performance deines Beitrags

baustoff-PARTNER
SRURE" Gepostetvon Hootsue (7120 Jull -6

184 Ereicnie

Jasto Ultra Therm Vorausschauend bauen — beruhigt wohnen

Pl i ¥ le or desired content on our social media

JASTO #Ultratherm

(Facebook, Twitter, Instagram) including a
link.

NEGATIVES FEEDBACK
08t
i 0
BAUSTOFF-PARTNER DE
Jasto Ultra Therm Vorausschauend bauen — beruhigt wohnen
Die Jasto Baustoffwerke haben inre Thermstein-Serie mit Produkten fir.

\/ Mehr ,Gefallt mir*.Angaben, Kommentare und geteilte Inhalte
Wenn du diesen Beitrag bewirbst, wird er mehr Personen angezeigt

o !
Enteichte Personen Interaktionen %08 bcbeiben

© Sevgi Karakle, Maikel nd 7 wetere Personen 7l geteit

o Gefallt mir () Kommentieren A Teilen =




LINIE

Pricelist

Homepage Size in pixel

Placement

Prices/month

Monthly online
booking option

Superbanner 940 x 200 on the start page (rolling) 990,— € 13 units

Exklusive-Superbanner 940 x 200 directly under the top news 1500,— € | units
right sidebar on home page,

Skyscraper 160 x 600 topics & newsline 750 € 8 units

Half-Skyscraper 160 x 300 right sidebar on home page, 500 € 8 units
topics & newsline

Video-Box within up-to- corpc?rate video, product video 600 € 3 unit

date messages (within up-to-date messages)

Rectangle 288 x 400 on the start page (rolling) 490, € 10 units (max. 20)

] e cf Top-News
Advertorial = paid (for customs without partner- 380,- € 7x/7 days

editorial article

Newsline Size in pixel

package)

Placement

Prices/month

Monthly online

Wide Content Ad 940 x 300

Newsletter Size in pixel

after click of each message/news
within the text

Placement

990,— €

booking option

5 unit

Booking possibility
per newsletter

Advertisement 600 x 350

Advertisement in Newsletter

790, €

5 units

Advertorial 600 x 350

Advertorial in Newsletter

The general terms and conditions for the trade journal baustoffPARTNER and the trade portal
baustoffPARTNER online can be found at www.baustoffpartner-online.de/agb

790,- €

5 units



GETING & LEAD-TOOLS

B2B-Display Advertising

Reach B2B users and decision-makers in the RD ONLINE i e cor v i erso o v zuc BPIBSELONLINE srasma
construction industry - _—
with attention-grabbing Display

Advertising.

Borussias Sonderstellung im

Kampf um Europa

RP ONLINE

baustort [ERIETETS WELTONLINE
ONLINEW S pouna  THMEN  FRMEN  MAGZN M lHﬂndelelatt

TOP-NEWS =
| inseayn )
Y/
essen& \:-: g uee ot

Users

will be marked on
baustoff-partner.de

Sruaffier Mlyraive

ZEITHELONLINE SPIEGEL ONLINE

We feature your content and your advertising banners for

The interested users previously marked on
the interested users without marketing waste.

baustoff-partner.de will be found on the websites
from our network.

An average of 22079 users a month marked by
cookies.




GETING & LEAD-TOOLS

Audience Display Targeting Costs

Campaign concept and creation of 8 different advertising banners
which are displayed on the chosen websites of our premium network: 250, €°

Cost for | 000 impressions (CPT): 36— €

Campaigns can be implemented individually according to budget requirements.

PACKAGE 30 PACKAGE 60 PACKAGE 90

» Campaign concept creation » Campaign concept creation » Campaign concept creation

hd Ad deSIgn (up to 8 different graphics) d Ad deSIgn (up to 8 different graphics) b Ad deSIgn (up to 8 different graphics)

* 30000 Ad impressions * 60000 Ad impressions * 90000 Ad impressions

* Price Advantage of 100, € * Price Advantage of 100,- € * Price Advantage of 150,— €

=P e <>

* All prices in € (Euro) plus valid VAT.

Examples from our Premium Network

ZEITH#ONLINE .stem.de GRUNDERWZNH } M Gaia BB BUNTE

. trinken
SiiddeutscheZeitung
| Handelsblatt bl ELLE sooesuon prigiie 05O
WELT2ONLINE Wirtschafts \[ﬁrkische’f:\llgememe ‘t- j‘
RHEINNECKARZETUNG [ Woche Bl Frankennost
DUDEN LRGSR AT ‘ Forbes DERWESTEN
Wettevcom) [[IFnEuN|E!Bl[h:hnsbnm:r3:mnn Thiiringer & \lgemeine |j freenet'y
Macwelt F/Z7777% . aschenerNeerienten  keicker mN24 RP ONLINE [

Hit Radio Elt d
FAZNET [FEH) gofemininde .Ef“,,ﬁv, Ruiuuemmuaaua % prlee

e B Ao
finanztrefide:  SCHONER DERGAKTIO s 2eung e
WOHNEN wmnz °?n Mo.'onm @

GIITE [
li _ wallstreet online @Flm@iﬁbmﬁgnu msn




GETING & LEAD-TOOLS

B2B Native Advertising

I. Text-Image-Advertisement

2. Text-Image + Advertorial

Panorama / Maddie McCann

Fall Maddie: Christian B. darf

Der Norden / Bremerhaven

Ohne jede Sicherung: Mann

wegen igung
verurteilt werden

Der Hauptverdichtige im Vermisstenfall
Maddie McCann, Christian B., wird vorerst in
Haft bleiben. Der Europdische Gerichtshof

erklérte eine siebenjahrige Haftstrafe wegen

weil er urspriinglich wegen einer anderen
Tat an Deutschland ausgeliefert wurde.

Vergewaltigung fiir rechtens. B. hatte geklagt,

portiert Sofa auf
Autodach

Was hat sich der Fahrer bei dieser
waghalsigen Aktion nur gedacht? Ohne
Sicherung transportierte er ein Sofa auf dem
Autodach - bis die Polizei ihn stoppte.

Anzeige

Jetzt zupacken: Mit Hiab-
Sonderaktion bis zu 50%
Preisvorteil sichern!

Exklusives Hiab-Férderprogramm fiir hr
Business: Ob im Bau, Entsorgung oder
aligemeine Transporte, jetzt von attraktiven
Sonderkonditionen fiir Ladekrane,
Wechselgerite und Serviceleistungen
profitierent Bis zum 11. Oktober 2020
bestellen und Preisvorteile von 5% HIAB-,
EFFER & MULTILIFT-Gerite oder 50% auf das
Hiab ProCare Servicepaket sichern!

You can reach B2B users and decision-makers speci-

oy : o o
ol fiannoverfthe Allgemeine RND# -~ @

Lo Nocmnn Spet Geundhat Uwet Utste aa

Ladekrane und Container-Wechselgerate im
Forderprogramm fiir Ihre Investitionen

fically on our Premium network with Text-Image
Ads. These adapt optically to the partner website and
are linked to your website. Currently only available in
Germany

Advertorial

Text-lmage-Advertisement

You can reach B2B users in our premium network
with editorial Text-Image ads.

These adapt optically to the website environment and
are linked to an advertorial, which is also displayed
in the look and feel of the publishing website. This
form of advertising has a very high level of user
acceptance and is particularly suitable for the
presentation of products that

require explanation, such as in the B2B area.




GETING & LEAD-TOOLS

Reach your target audience with
content advertising on over
100 newspaper websites worldwide:

RHEINISCHE POST Thirringer & llveneine  Abendzeitung Wﬁ I"'o‘ -'!ol WAZ W;ggﬁlclgctgel

Anchener Nachrichien FrankfurterRundschau  WIESBADENER KURIER “ inFranken.de .
@ ;I‘EETJ&EE Berliner s Morgenpost FI'BJNJ.HIJ“I‘I'-BI' zmt ?ﬁ:,ﬁ NEU&N!%MIE DERWESTEN

_FreiePresse  wallstreet:online Framkenpost & Augsburger Allgemeine (@) FinanzNachrichten.se
Wiesbndener Tngblott MainwEcho Mirkische ¥ Allgemeine ~ Beneral-Angeiger  Schoarzwiilder Bote
Berliner T Seitung ~ Aligemeine Jeifung fﬁ-.ﬁ,;#h'; SUDKURIER  fjannooerfche Allgemeine

Zlnifche Hundfchau G B w7 le I3 aliingde, Passauer Neue Presse Gilliager Sageblal

Soarfriicker Zeitung ONLINE
ostseezetunG  STYTTGARTER OSTTHORINGER — GMUNDER

GiefenerPnzeiger  CanferbacerMnseiger ZEITUNG Zeitung TAGESPOST

nnnnnnnnnnnnnnnnnnnnnn e

Miinstersche Zeitung PR o Aachener Zeitung  Peiner Allgemeine  §°I Nbibcimsbosenr Jeiang
(IS Wormser 3eifung (Y Merkur.de NeuePresse wrsTeALEN-BLATT SCIWABISGHEPOST

NATIVE ADVERTORIALS CPC (COST PER CLICK)
* Creation of the various * Cost per Click @
ad designs (Minimum 200 Clicks)

I. Text + Graphic

2. Text + Graphic + Advert.

* Prices do not include applicable sales taxes, possible

AE commission.




GETING & LEAD-TOOLS

B2B Geotargeting

Reach B2B users and decision-makers

in the construction industry according to geographical areas,
within the baustoffPARTNER-portals as well as in our premium
network, with attention-grabbing display advertising,

e.g. in country, language, region.
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* Andreas Kanat Tobias Haslach

: Management * Publishing- and project
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= kanat@sbm-verlag.d L 27 .
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Monika Thuy

Sales Assistance
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Bookkeeping/
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SBM Verlag GmbH

Hermann-von-Barth-StraB3e 2
87435 Kempten

Tel. +49(0)831/52204-0

E-Mail info@sbm-verlag.de
Web www.sbm-verlag.de

High advertising effect no matter
if print or online with the

SPECIALISTS REGARDING
CONSTRUCTION MEDIA.

Three trade journals
Three portals
One trade

boustolt [T] 2

baustoff-partner.de bausicherheit-online.de baumagazin-online.de



